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What is Social Med'—[

“A group of Internet-based applications that build
on the ideological and technological fou
of Web 2.0, and that allow the creation
exchange of user-generated content.

d Michael Haenlein . "User:
opportunities of social

tion through which
ities to share information,
ges, and other content.

Boards. Model policy guidelines for the
edia and social networking in medical

How often do you us'l—[

media?

1. Hourly
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Major Social Media'—[

and Uses

» Facebook: “Going out for tacos...” (soci

» Instagram: “This is what my lunch looke

0 expert.” (busines:
d me having tacos.”

hanging based on new
etc. Significant age

e mobile apps. ‘

Your friend/kid un
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Personal vs Professi'—[

» Heath care workers use social media for
personal reasons at the same rate as
public (Pew)

rnet for research is alm

Major Social Medi
by the numbers

» Facebook: 166 million monthly users

» In : 114 million monthly user

ia presence incl
monthly users

nthly users ichealth on Instagram
onthly users

% Social Media 00\“9

lic Health on Pinterest

Beneficial Aspects

'n—[ Issues in PH

Public Health » Privacy and confidentiality

» Professional boundaries-consu
community

BENEFITS

health informa
service/interventions

tability, and
f health care

: a

Decision-MAKING '—[ DECISION-MAKING

What if you were overhear

db

» “We need to be as professional on
as we are face-to-face with a p
s need to be aware of

network, would that be
no, don’t post it!”

ment lawyers




Ethics/Boundaries
Social and Digital Media

» Develop and policies and
procedures for use of soci
ding breach
formation).
concerning
cluding information
provision of

rvices proactively with

Ethics/Boundaries
Social and Digital Media

» Verify the identity and location o
se motely (especially in c
nd to enable soci
s in the client's

ility to access a
ularly for online al
elp clients identify

s of service delivery if the
y to deliver services is not

Ethics/Boundaries
Social Media Use

» Assess, and respond to cultural, enviro
economic, disability, linguistic, and o
di ity.issues that may affect deliv

ating with clients
onal or non work-
maintain appropri

s to prevent client access to
nal social networking sites and
y, again to avoid boundary
appropriate dual re| ships.
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Ethics/Boundaries

Social and Digital Media

» Clients should have a clear unde
of the ways in which PH worker:
to deliver services,

ion about clien

in client consent to the
at the beginning of the
t relationship. Assess

acity to provide informed

Ethics/Boundaries
Social and Digital Media

» Obtain client consent before
ting an online searc
bout clients, a:
' privacy (unle

umstances).

special communication
ciated with electronic

ice delivery and how to
challenges.

Ethics/Boundaries
Social Media Use

-

» Limit posting personal inform
ional websites or oth
boundary conf
dual relations

hat clients may
al information about
their personal

use of social media.




Ethics/Boundaries s'—[

Social Media Use

» Avoid accepting requests fro
e ing in personal relatio

n online social

onic media.

n: Also consid
AVOID dual roles
f report

Ethics/Boundaries
Social Media Use

» Comply with the laws of both the

jurisdiction where the social wo
nd located and wi
d (given that so
t be in differen

y identifying or
ation about clients on
sites or other forms of

of Ethics: Standards for t. Age (2018)

-

The Anatomy of a

» "#“ Hashtag. Group posts by topic or type — words
or phrases prefixed with a "#" sign. #obesi
#Medicine #healthcare #HCSM #Hea|
#meded #mHealth

d by a username is u
lying to other user:

a message from al
one's own followers,
mbolized by "RT" in the

tinyurl.com bit.ly/JQKt9L

duled chats abou‘ect.
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Ethics/Boundaries
Social Media Use

» Inform clients of unauthorized
the social worker's electronic

steps (such
alls, and secure
otect the confidentiality
mmunications, including
vided to clients or third

Privacy Settings Iss

» Facebook - set privacy levels, i
know how

ircles

set some privac

people in circles, set

g :

Does your health dep

participate in social

A.Yes

media?

p‘g:




Physician’s Guide t'—[

FB, Twitter, LinkedIn

» Pennsylvania

Acat;le_my of Family pAFp kBIG 3

FACEBOOK | LINKEDIN | TWITTER

P

A MEMBER'S GUIDE TO JOINING
THE CONVERSATION

Are your patients usi
media?

A. Many

Social Media and Info
Support Groups

» Chronic Disease support groups
» Awareness, support, educai
ity of bloggers
alth maintena

-

ck exercise ...
support groups

elderly, family members
isease

5/6/2019

Patient Medical Use.\—[

» SM is the new word-of-mouth f

PATIENT PREFEREN

» Which social media?
» Researching health topic
ing reminders?
artment succ

Peer-to-Peer Healt

» One in four internet users living with high
blood pressure, diabetes, heart c
lung conditions, cancer, or som
ic,ailment (23%) say they
others with similal

-

f internet users
conditions have so

r Healthcare. Pew Internet Survey Results.
ports/2011/P2PHealthcare,




How to Find Comm

» Google a condition and “community”,
“Blog” etc.

» Go to a major social media sit
e on a disease/conditio

curates health
like www.web
d condition

As a patient, have yo“

social media to address a health
question?

control over
y about you,
trol of the content
out yourself and your
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Health Information

» 80% of internet users gather health
information online (Pew)

» Educate patients to find goo
in jon online

ovides physic
contribute to
e

sts, FB page, or Blog

s, good articles, good blogs
e often or questions you

Your Online Reputa-—[

» Multiple sites contain physician
demographics, certifications, credential
actions...

tient reviews

mend to friend

Protecting Your Online Reputation: A

icians and Medical Practii

Physician Use of S

» Market practice and recruit
patients

» Identifying services patien
ith other doct
patients

:

pact on heal
ry of healthcare

h subjects
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Connecting with P“ Incentives

» Consider a high quality, professional Website > Patient satisfaction increases
[think SEO] » Support meaningful use efforts: Stag

» Use Facebook account for clinic i

» Communicating health informati
i electronic copy of he

success stories fr
- doctors who Tweet
tes, news MH) model

ending conferences ed to be developed to do

running late .

Strategies for Putting S

g '—[ Does your practice/c
Practice

» Set up Google Alerts for your name
» http://www.google.com/alerts
» Define your goals

ine reputation, incre
efficiency, engag

A. Yes

mitment
of staff members

ions professional

- ®

Medical Student’s '—[

Use of SM

Class of 2018 incoming survey:
» 86% have a active account at Fa

Guidelines on Social M e
» Federation of State Medical Boards - Guidelines for
Appropriate Use of Social Media... (April 2012

» Connecting with patients - Do Not...in
current or past patients on personal
i I only.

s to Flickr or Face

to YouTube ny conflicts of interest

wiki or blog

r FaceTime to do

munications b.org/Media/Default/PDF/, Advocacy/
. cial-media-guidelines.pdf
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Resources

» Mayo Clinic Center for Social Media
» http://socialmedia.mayoclinic.org/
» Curriculum on Social Media - SMUG

In Summary

» Critical message: Rules of offline behavior
apply to online behavior where there.i
wider audience

cur: Develop a social
tion and training.
tunities.

a-assn.org/ama/
ical-ethics/code-
rin the convers
e accordingly. Do
do not participate.

tor’s Toolkit
mOmMI

and Protecting Your Online
dia Guide for Physicians and Medical
M.D., Susan Gay. Greenbranch

.//www.kevinmd.com/blii/reputation

tor of the Mayo Clinic Center for Social Media

ic.org/2012/04/05/a-tweIve-ild-social-media—

THANKS

» Wise Woman
» ADPH Office of SW
video crew




