MVOICES

VOICES for Alabama’s Children presents

Advocating for
Alabama’s Children
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OUR MISSION

To ensure the
well-being of Alabama’s
children through
research, public awareness
and advocacy.
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RESEARCH

What gets measured, gets changed
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PUBLIC
AWARENESS

Educate Alabamians on
the issues facing our children
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ADVOCACY

Give children a voice at the statehouse
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FOR ALABAMA'S CHILODREN

Increased access to

Our Impact Through Collaboration high-quality,

Establishment and funding of
Alabama’s Children’s Health

Insurance Program (ALL Kids),
has provided access to health
care for an average of 63,800
children a year children since
1998. Alabama now has one of
the lowest uninsured child rates
in the nation.

voluntary pre-k for
more than 1,800
Alabama four-year-
olds in this year alone.

Establishment of a
Statewide Child Death
Review Process
resulted in a 22%
decline in preventable
child deaths.
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FOR ALABAMA'S CHILODREN

Alabama Healthy Food Access Campaign:

A Look at Healthy
Food Financing

Healthy Food Access for All by The

Food Trust: http://thefoodtrust.org/
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DO'\ ALABAMNAT CHILODREN

Why It Matters In Alabama

* 156 communities in Alabama have been designated by Food Deserts in Alabama
the USDA as “food deserts”

*  More than, One Million Alabamians live in areas with
limited access to healthy foods through grocery stores
and other healthy food retail outlets and 245,000 of
which are children.

* Nearly 40% of Alabama’s children, ages 10-17 are obese
or overweight
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Food Access Policy Campaigns:
A National & Regional Perspective
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FOR ALABAMA'S CHILODREN

A Collaborative Response

THE RESULT

American J o
Heart Bobent Whad lehnsan
Association. Foundation

TAKING ACTION TO PREVENT CBESITY for Healthy Kid5

Influencing public policy through advocacy I1s an
essential strategy to reducing childhood obesity.
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Improving the

nutritional quality

of snack foods
and beverages
in schools

Reducing
coensumpticon
of sugary
bevarages

OUR TARGETS

Protecting
children from
unhealthy food
and beverage

marketing

he

Increasing
access to
affordable
althy foods

Increasing
access to parks
playgrounds,

walking paths, bike

anes and other
opportunities to

e physically active

Helping
youth-serving
programs increase
children's physical
activity levels
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FOOD ACCESS

Target: Increase access
to affordable foods in

Corner Stores & Grocery
Stores (HFFI/CS)*

*Healthy Food Financing Initiatives/Cornerstore Initiatives




HFFI/CS Policy Bottom Lines

e Healthy Food Financing e Cornerstore Initiatives
Initiatives — One time
— One time appropriations (at least
appropriations (at least S1 million) for healthy
S5 million) for HFFI in corner stores / food
underserved areas outlets in

neighborhoods and
near schools in
underserved areas




ON ALABAMA'S CHILODREN

VFHKs Food Access Funded Campaigns
Mississippi:

- The Partnership for a Healthy MS
- HFFI

North Carolina:

- NC Alliance For Health

- HFFI/CS

Tennessee:

- TN Obesity Taskforce

- HFFI

Alabama:

- VOICES for Alabama’s Children

- HFFI




Alabama’s Campaign

Full-time Campaignh Manager

* Team of consultants

AL Healthy Food Access Task Force
* Garnered media attention

Polling data

* Mapping report
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ALABAMA'S CHIL

How You Can Make An Impact

* Serve on the Planning Committee

* Sign a Letter of Support

* Share Personal Stories

e Share Social Media

e Community & Organizational Presentations
* Invite Your Network
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Contact Us

Jada Shaffer
Campaign Manager
334-213-2410 x.105
jshaffer@alavoices.org
www.alavoices.org



http://www.alavoices.org/

